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The following is a television sponsorship opportunity for the New Zealand Ice Hockey League 2010 season. 

Ice hockey fits well with the sporting culture and psyche of New Zealanders as it's fast paced, skillful and physical. 
Ice hockey offers an exciting sporting alternative to traditional Kiwi sports such as rugby, rugby league, soccer, 
netball, cricket or field hockey. 
 
New Zealand’s sporting culture combined with its favourable climate means ice hockey has enormous potential to 
grow and develop into an extremely popular sport that all Kiwi’s can enjoy.  
 
Audiences can be right up close to all the action on the ice. This allows for a fantastic atmosphere as chants 
reverberate around the rink and big hits can be felt from the stand. 
 
Now we want to take this enthusiasm to the rest of the country and into people’s homes. 
 
This is an exciting means to expand the reach of a fast growing and popular sport, and a great opportunity for all 

parties to work together and benefit one another. 

 

 

HISTORY 

 
 
It is said that the game of ice hockey originated on the frozen lakes of Canada in the 1800’s. 

 
From there the game has spread around the world, becoming extremely popular in North America and throughout 
Europe, Scandinavia, Russia and now Asia. Professional leagues now operate around the world. 
 
The first recorded game of ice hockey in New Zealand was in 1937. Sheep farmers in the South Island played on the 
frozen lakes in winter and the game has grown in New Zealand ever since.  
 
Today there are over 1600 registered players in New Zealand. Competing from Under 13's to Senior Men’s and 
Women’s teams, right up to our national sides the Ice Blacks and the Ice Fernz. 
 
 
 
 
 
 
 



 

THE GAME 
 
 
The New Zealand Ice Hockey League (NZIHL) was formed in 2005 to develop the sport in New Zealand.  
 
The objective of NZIHL is to provide the highest class of ice hockey in New Zealand. NZIHL also aim to give our best 
players the opportunity to complete against one another on a national circuit. 

 
The NZIHL was designed to be the showpiece of the New Zealand ice hockey calendar. It also aims to raise the 
profile of the sport, attract more youth, and give fans of the game and the New Zealand sporting public a chance to 
watch top quality ice hockey. 
 
The NZIHL is played during the Northern Hemisphere’s off season. This allows players from 
North America and Europe to travel to New Zealand and enjoy an off season abroad while keeping 
them in ice hockey shape. Not only do the overseas players add an international flare to the 
NZIHL, they also help to increase the skill level of the competition. 
 
The NZIHL and ice hockey in New Zealand have shown tremendous growth. Interest in the NZIHL has increased 
each season and fans are actively getting behind their teams, setting up supporters clubs, coming in costume to 
games and making a lot of noise. 
 
Today, with over 1600 registered players in New Zealand, the NZIHL is flourishing. Ice hockey has become 
considerably more popular and NZIHL has grown to the point where matches need to be televised in order to 
reach a wider audience. The sponsorship we are seeking will facilitate the production of ice hockey programming 
for airing on Sky Sports, Freeview and Regional Broadcasters. 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 



 

THE SHOWS 
 
 
Each week will consist of two matches and 'FaceOff', the weekly magazine show wrapping up the prior weekends 
matches with two lots of highlights as well as featuring previews, interviews, player profiles, ice hockey 
terminology, match tactics and training tips. Additionally the highlights of each match will be viewable on the 
internet. 
 
 
× Each match will be distinct, taking place in different rinks around Auckland, Christchurch, Dunedin and 

Queenstown. 
 
 
× The matches will be recorded ‘as live’, before having additional interviews and footage added for 

screening the following evening. 
 
 

 
×  Commentators will relay the action and graphics will illustrate the finer details as well as the score, match 

clock, and power plays for the match.  
 
 
 

× The show will be structured around the three periods of the game, with an Intro and an Outro featuring 
more information as well as pre and post match interviews for the leading figures in the game. 

 
 
 
× There will be twenty-five matches screened over fourteen weeks. Twenty-three regular season games, 
the Grand Final and ‘Skate Of Origin’ matches as well as 14 episodes of 'FaceOff’. 
 
 
 

×  While 'FaceOff' features solely on Sky, each match will be repeated up to five times per week across 
either Sky Sports or regional broadcasters across Freeview. 
 

 
 

THE 2010 SEASON 
 
The 2010 NZIHL Season begins on the weekend of the 5th June and runs through until the final game on the 18

th
 

September.  

 
Each team will play 16 regular season games consisting of playing each other team 4 times, twice at home and 
twice away. 
 
At the end of the 10 regular season rounds the top two teams in the standings will compete in the grand final.  
 
In addition the season also ends with a highly rated ‘Skate Of Origin’ match up featuring the very best players. 
 



 
 

SPONSORSHIP OPPORTUNITY 
 
 
REPLAYS 
 
This is an exciting opportunity for your business to be a part of this growing sport in New Zealand and access 
various avenues of market share across the country.  
 
Rights to the ‘Replays’ of the show include your brand or logo being shown an average of ten times per episode. It 
will screen with an opacity in the top corner of the screen every time a goal is scored. There are an average of ten 
goals per match, however this can be higher or lower depending on the match. 
 
Goal replays also include naming rights, so the goal replays will be referred to as the “your name” replay. 
 
This will reach the national audience a total average of 1250 times, not including Internet coverage. Additionally 
'Face Off' will screen up to 7 times each week on Sky Sports. 
 
  
× Ten screenings per episode, over 25 matches, is 250 times your brand or logo will show throughout the 

season.   
 
× With up to five repeats per week on television, this brings the screening of your brand or logo up to a 

potential total of 1250 times. 
 
× Your brand or logo will also feature on the additional ‘FaceOff’ magazine packages and internet 

screenings. 
 

 
We are asking for sponsorship of $50,000 for Replays.  
 
 
× If we divide $50,000 by the 1250 times yours brand or logo will be screened, it is approximately $40 per 

screening of your brand or logo. 
 
 
 
Advertising time during the ad breaks of ‘FaceOff’ on Sky TV is also negotiable for your company. 
 
 
 
Contact details are below if you are interested in this great advertising opportunity.  
 
 
 
 
 
 
 
 



 
 

CONTACT DETAILS 
 
 
 

Jez Brown 
 
SLAPSHOT PRODUCTIONS 
 
1 Kenwyn Terrace, Newtown, Wellington 
 
027 699 0841 
 
jez@slapshot.co.nz 
 
 
 
 
 


